
 
Amway Diamonds

Amway Diamonds Change The World One Person At A
Time
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Devon Mahdi writes this informative "Amway Diamonds" article. The journey of a
Hispanic couple who are on their way to becoming Amway Diamonds.

(Newswire.net -- May 14, 2013) Spokane, WA -- In Late April of 2013, Amway distributor
Chelsie Ramirez recalls meeting the legendary "Amway Diamond" Brad Duncan in
Portland, Oregon. Brad Duncan began his journey in Amway in the 1970s and since has
become one of the most famous names in the organization.

Chelsie commented "I was nervous when I shook his hand, but Brad and his wife Julie are
just regular people who happen to make a lot of money". Recognizing that Amway
Diamonds are considered celebrities in the industry, it was easy for everyone to

understand why Chelsie was so nervous.

Chelsie's husband Rolando commented saying "Amway's leadership is among the best in the industry. I like the fact
that it gives the Hispanic community a positive outlook on life. Amway gives young people an honest way to become
successful and keeps them away from the gang life in the inner city."

Knowing that becoming an "Amway Diamond" is a process of personal growth that starts on the inside, Chelsie and
Rolando Ramirez take responsibility for the Ruby level they are at now. Rolando jokingly commented "Our sponsor
Bob Kumar thinks we can go Platinum by December. Since the world didn't end in 2012 I know we can reach
Platinum for sure."

Though the Platinum level in the organization isn't quite Diamond, it's a milestone that would give the Ramirez's a
healthy six figure annual income. The Platinum level in the company is directly below Diamond.

Many network marketers agree that Amway is in fact the grandfather of network marketing. Despite what anyone
thinks about the company they have to admit that Amway has been consistent for over 50 yearsand is continuing to
grow internationally.

 

Some of the strongest company growth where "Amway Diamonds" are coming out of the wood work is in India and
South Korea. The families that have money and power in foreign countries love American products and are very open
to sharing with the community. Many experts insist that the collectivist culture in other countries could be why
Amway is growing so rapidly.

Click here to learn more about how to effectively market and scale Network marketing online.
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